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Process Expo unveils new brand identity reinforcing 
the exhibition’s evolution  
 
Event organizers, Messe Frankfurt, Inc. and the Food Processing 

Suppliers Association (FPSA) announced a new brand identity for 

Process Expo, along with their new strategic vision for the show.  At the 

heart of this rebranding is the change of the name to EATS: The 

Equipment And Technology Show for Food & Beverage. 

 

Unveiling the new show name and logo during this edition’s opening day 

press conference, Constantin von Vieregge, president and CEO, Messe 

Frankfurt Inc. shared: “In the last few years, the F&B industry has truly 

evolved and expanded its offerings within new sectors such as 

alternative proteins, pet food, functional beverages, and more, making 

this the right time to refresh the brand identity of our show.  It’s not just a 

name change, it’s carrying forward a new vision. EATS will be the 

platform where innovation, collaboration, and progress thrive to create a 

strong business, knowledge, and a growth-driven environment for the 

industry.” 

 

“This evolution of the show is fully embraced by FPSA leadership as it 

will serve to further strengthen our platform as the premier showcase of 
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manufacturing solutions for the food and beverage industry,” said David 

Seckman, President and CEO of the Food Processing Suppliers 

(FPSA). “With the rapid pace of change in this dynamic industry, it 

makes sense for us to continually look at our event and shape it in ways 

that brings ever more value to our constituents including both suppliers 

to the industry as well as the end user. We are confident that EATS is 

yet one more step in that direction.”  

 

The event, now officially titled EATS, marks a pivotal shift in the 

innovative approach to expand the show.  Continuing to lead the 

industry in food technology, EATS will gather the world's most 

successful food and beverage processors, packaging professionals, and 

equipment manufacturers.  Currently, the event showcases all aspects 

of food and beverage processing, uniting every industry sector. This 

core concept does not waiver with the new branding, but is enhanced 

with the increased focus on 8 targeted areas; Bakery, Beverage, 

Cannabis, Dairy, Pet Food, Prepared Food, Proteins, and Sweets.   

 

Supporting the new identity, Brian Perkins, President, of Provisur 

Technologies Inc said: “We have been proud supporters of Process 

Expo since its very inception in 2010. The ambitious move to revamp the 

identity of an already successful show signifies that the organizers are 

leaders in their vision and growth plans. We are excited to embrace the 

new identity and look forward to strengthening our relationship as an 

exhibitor at EATS 2025!” He added that “features like the Women’s 

Alliance Breakfast, the DEFEAT Hunger campaign, and the support 

extended to the industry make it obvious that the event is just as much 

about genuine, in-person human connection as it is about showcasing 

new F&B technologies. EATS reflects this vision and we are excited 

about the launch.”  



 

 

 

Extending his support, Matt Malott, President / CEO, of MULTIVAC, Inc. 

added: “What differentiates EATS is that it will bring together ideas and 

innovative technology that span the entire food and beverage 

processing and packaging industry on a single platform giving us the 

opportunity to showcase our strength in diverse verticals.  

 

Creating immersive and interactive experiences, the buyers will benefit 

from an elevated showcase of equipment and technology that also 

fosters meaningful connections and collaboration among industry 

professionals.  With the inclusion of these new features, the platform will 

reflect technologies and trends that shape the future of the F&B 

manufacturing Industry. 

 

With four shows across four continents, Messe Frankfurt tracks the 

dynamic growth in the global food processing industry and understands 

the pulse of Food and Beverage Manufacturing trends. Bringing the 

expertise of these prestigious trade brands in North America with a 

profound understanding of the various segments together with a strong 

partner like FPSA, EATS will be the ideal trade platform for showcasing 

and identifying innovations, market demand analysis, and trends of the 

domestic markets. 

 

“The transition reflects our commitment to evolve. We’re modernizing 

the concept by building programs that will capture industry trends and 

target key growth sectors for the food and beverage industry,” explained 

Constantin von Vieregge. 

Initial elements of the brand’s evolution include: 

New Logo and Visual: As a representation of the event and 



 

 

experiences to come, the new logo and key visual are modern, 

animated, and optimistic; inspired by the products, brands, and 

industries we serve. 

New Brand Colors: Integrating Messe Frankfurt’s food technology trade 

fair brand’s traditional hue of blue, the new identity includes a collection 

of fresh colors that speak to the diversity of industry sectors represented 

across the show floor.  

New Brand Concept: The new show name implies how the brand will 

connect equipment and technology for the food and beverage industries 

and represent the industry in its entirety.  

 

The new branding can be seen in select locations across the exhibition 

during the current 2023 edition.  Accompanying the reveal is the newly 

launched website. The redesigned site will provide an enhanced 

experience for exhibitors and visitors alike remaining a valuable 

resource for connecting to the industry, trends, solutions, and 

community at large.   

The first-ever edition of The Equipment And Technology Show for Food 

& Beverage – EATS, will take place from October 28 – 30, 2025 at the 

McCormick Place in Chicago.  

 
See you at EATS! 
 

For more details, visit the website at www.theEATSshow.com  

Stay connected: 
Facebook | Instagram | Twitter | LinkedIn 
    
Background information on Food Processing Suppliers Association 
The Food Processing Suppliers Association (FPSA) is a global trade association serving 

suppliers in the food and beverage industries. The Association's programs and services 

support members’ success by providing assistance in marketing their products and services, 

overall improvement in key business practices and many opportunities to network among 

industry colleagues. Programs and services to achieve these objectives include PROCESS 

EXPO (industry leading trade show), electronic media marketing, education, market 
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intelligence, research, and advocation of critical industry issues such as food safety, sanitary 

design of equipment, and global trade. FPSA members are organized in vertical industry 

councils which focus on specific needs and concerns that are unique to each industry sector. 

FPSA councils currently represent the Bakery, Beverage, Dairy, Pet Food, Prepared Foods 

and Meat sectors. 
 
Background information on Messe Frankfurt 
The Messe Frankfurt Group is one of the world’s leading trade fair, congress and event 
organisers with their own exhibition grounds. With a workforce of some 2,200* people at its 
headquarters in Frankfurt am Main and in 28 subsidiaries, it organises events around the 
world. Group sales in financial year 2022 were around €450 million*. We serve our customers’ 
business interests efficiently within the framework of our Fairs & Events, Locations and 
Services business fields. One of Messe Frankfurt’s key strengths is its powerful and closely 
knit global sales network, which covers around 180 countries in all regions of the world. Our 
comprehensive range of services – both onsite and online – ensures that customers 
worldwide enjoy consistently high quality and flexibility when planning, organising and running 
their events. We are using our digital expertise to develop new business models. The wide 
range of services includes renting exhibition grounds, trade fair construction and marketing, 
personnel and food services. Sustainability is a central pillar of our corporate strategy. Here, 
we strike a healthy balance between ecological and economic interests, social responsibility 
and diversity. 
 
For more information, please visit our website at: www.messefrankfurt.com/sustainability 
With its headquarters in Frankfurt am Main, the company is owned by the City of Frankfurt (60 
percent) and the State of Hesse (40 percent). For more information, please visit our website 
at: www.messefrankfurt.com   * preliminary figures 2022 
 
Messe Frankfurt’s international trade fairs for the food industry 
With four trade fairs on four continents, Messe Frankfurt tracks the dynamic growth in the 

global food processing industry. These international trade shows give impetus to the sector, 

showcase innovations and connect experts from all over the world. In addition to Process 

Expo these are IFFA in Germany, Tecno Fidta in Argentina and Meat Pro Asia in Thailand. 

Further information at: www.food-technologies.messefrankfurt.com  
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